@mmwu‘%msmsﬂﬁqu,azmwﬁawa’lwm@%U%nﬂsaaﬁnﬂiu%wﬁ'i?i'aus‘iwaé'aLﬁn

DUNANUNTANY JMIAASALLNG

LAUITT T T9Aa

LRINYIFYNITINNITHALNALULATDALATY

unAnge
N1IWAUIAMAIMUINITVRIRIANITUTMITA WU asralnUsevvur uvely
Usnisiiaanusanitanelalatuduegiunatedady nsfinuil Faauundvinavesnmunin

Y vy

uinsifiauieanelavelouinis sy idelouuuaeuainlusiusiuanuiiuges

Y
¢ v

USEABUTIUNIU 397 AULATUINGUNTIATIEVRANIENAIATINONDDENYAM HAITENUI
sanUsznauvanunmuINslawn anudule ddidumedla anusulingeunarauiiulad
dnsnasiuiunon1sneInTuaNUianelavedy lyuINIINIUNIIARIVBIBIANITUIUITAIU
o ! a v o o aa a o a QK U o ¢! o d‘ 2 dl

duaeeiidedidgniadia lnedduusedntanduiussiudui R? .68 aAnuaaianiiou

drvausevay 41 LazAmNaIsalunIseduNeANULUSUTIUTWAUNAT F = 214.24 (Sig. 000)

AEARY ANNINUINTS LazAuianalavewlyuinis



Fiscal Service Quality and Users’ Satisfaction in Local Government, Sungmeg Sub-

District, Kantralak District, Srisaket Province

Jenjira Meewangdang

The Eastern University of Management and Recgnology

Abstract

In order to develop service quality of local government for enhance people’s
satisfaction depend on various factors, this study aimed at the influence of service
quality on user’s satisfaction. Hence, the researcher used a questionnaire and
collected 397 respondents of the people before analyze the data by multi-Regression
analysis. The results of this study show that the components of service quality such
as assurance, tangible, responsibility and empathy simultaneously influenced and
predicted significantly on user’s satisfaction in fiscal service of local government, at R?

= .68, error 41% and F = 214.24 (Sig .000).
Keywords: Service Quality and Users’ Satisfaction
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