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The Effect of Marketing Strategy on Electric Vehicle Purchase Intention of People

in Ubon Ratchathani Province

Supatarachok Tumwad

The Eastern University of Management and Technology

Abstract
The objective of this research is to study the relationship between marketing
mix and electric wvehicle purchase intention. The ‘questionnaires were used for
collecting 384 respondents of the people in Ubon Ratchathani Province. Pearson
coefficient correlation was used to analyze the data. The research results found that
mix marketing and its’ elements correlated significantly and moderately. in the same
direction to purchase intention at r = .64 (Sig .01). The elements of mix marketing such

as product and price also related significantly to purchase at r = .49, .41, respectively.
Keywords: Mix Marketing and Purchase Intention
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