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The Relationship between Satisfaction and Service Quality of Tax Collecting



: The Case Study of Local Government, Khao Sai district, Tubclo, Pijit Province

Sasinan Somboon

The Eastern University of Management and Technology

Abstract

The objective of this research is to study the relationship between satisfaction
and service quality of tax collecting: the case study of local government. The
researcher use a questionnaire for collecting 410 respondents of the people who live
in Khao Sai district, Tubclo, Pijit Province. Pearson coefficient correlation was used to
analyze the data. The research results found that service quality of tax collecting
related significantly and moderately in the same direction to people’s satisfaction at r
= .60 (Sig-.01). The elements of service quality of tax collecting such as-reliability,

assurance and empathy related at r = .57, .55, .33, respectively.
Keywords: Service Quality and People’s Satisfaction
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